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About Me

| am a professional graphic designer with a deep passion for creating impactful
and purposeful designs. My design philosophy revolves around the importance
of blending aesthetics with functionality and that sometimes simplicity can be
profoundly impactful. Being proficient in Adobe Creative Suite, including lllustrator,
Photoshop, and InDesign, | strive to craft clean, engaging designs that communicate
effectively and are sustainable. When I'm not designing, you can find my head
stuck in a book, walking in nature or learning a new skill!

Software

Design Toolkit Certifications

Branding & ldentity + Adobe Certified llustrator Expert
Packaging & Dielines + First Aid & CPR (HLTAIDO11)
Typesetting & Layout

Art Direction

Ul Wireframing

Digital Content Creation

Attention to detail

Communication & Collaboration

* * * * * * * *

Education

Cert. IV Design
2022 - 2023 | The Graphic Design School
Completed with an A+ average


http://www.jesswyder.com
http://www.jesswyder.com
https://www.linkedin.com/in/jess-wyder-1871893a6/
https://www.linkedin.com/in/jess-wyder-1871893a6/

BRAND IDENTITY Ul /WIREFRAMING DIGITAL CONTENT

Al ..

HIMALAYAN
BERRY

Full branding launch for a prebiotic sparkling drink startup

ROLE: CREATIVE LEAD DELIVERABLES:

| developed the full brand identity for = « Full Branding & Digital Rollout
Himalayan Berry and worked as creative 2 Flavours Packaging Design

lead across packaging, digital, and print Website Ul Wireframe

*

*

applications. + Amazon Storefront Ul

This included the full design process with + Marketing & Investor Materials
creating two can designs, as well as the o Business Cards

website Ul and wireframes, social media o Flyers & Posters

posts, and supporting brand materials. o White Paper

VIEW LIVE PRODUCT



https://www.amazon.in/stores/HimalayanBerry/page/243D23D0-3E26-4D17-AEE7-F030F2A04E19
https://www.amazon.in/HIMALAYAN-BERRY-Raspberry-Rush-Refreshing/dp/B0FJ5T9L2S/
https://www.amazon.in/HIMALAYAN-BERRY-Raspberry-Rush-Refreshing/dp/B0FJ5T9L2S/
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CARBONATED BEVERAGE WITH FRUIT JUICE

NUTRITIONAL INFORMATION
(Approximate Values)

INGREDIENTS: Carbonated Water, Apple

Private Limited

C 103, Chincholi, Midc, Solapur,
Maharashtra — 413255

Lic. No. 1017022006384

Bubbles with Benefits

Juice Concentrate, Lemon Juice, Raspberry

Bubbles with Benefits

RASPBERRY
RUSH

Bubbles with Benefits

We all need to drink but...

Servings per can: 1 [ Serving size: 250mL [ ] some sip smarter - fike you »
Average qty Per Serve  %RDA* R .
Energy 26keal 128% Drinks don't just hydrate,
_Irfrt:t?ip . gg - they can affect how you feel.
otal Fa g -
E:Saburr?tzd gg];l 50 q Meet Raspberry Rush...
arbohydrate .11g .04% - . e B
-Total Sugar 2.47g - Moy > tasty v fizzy v gut-loving :
-Added Sugar 0g 0.00% Wi i < -
Soluble Fibre 29 4.37% ‘e make soda your bes
Sodium 59.03mg  2.95% friend & good for you.
;Lv/anbzﬁi\r/‘algiz as per \c)mgz—mgﬁge‘zsoz%% Fss No sacrifices - just better
g EIG s bubbles for a better you.

E E Juice Colncentratﬁ, Mi;\t E)((tra(ét Pink Sbult,) Sip happens...out now?
Fructo-oligosaccharides (Prebiotic Fibre), %
E E Steviol GIy%osides (Stevia), Citric Acid, You've got the good stuff.
Sodium Citrate, Ascorbic Acid, Sucralose,
N~ N~ Permitted Natural Colour, Xanthan Gum, g e
< < Sodium Benzoate.
= - CONTAINS PERMITTED NATURE @ himal b .
[Te) - IDENTICAL FLAVOURING SUBSTANCE ThelEpReT X Al
™ ™ CONTAINS NON-CALORIC SWEETNER ©drinkHimalayanBerry
h b Marketed by: Himalayan Berry
I-#89, Lgﬁpneeeshu Nilaya, C.K. Rao
ayou T0SS,
Bcl¥\ga|ore — 560067 #,DE w,,\‘
Lic. No. 1225998000155 \ . }
Manufactured by: TVK Beverages love

For feedback & queries,
contact us at:

o
gg a5 (+91) 9611244985
3z0° ) . . contact@himalayanberry.in
gLEE, Prebiotic Sparkling Drink
89§59 See bottom of can for: Best
%_q o2 B D, A Before, MfFA Date, Batch No.,
E‘E S5 o eo“ °¢b QLAN,. \Ow, MR.P. Z (incl. all taxes), and Unit
5282 g )ﬁ ) (&) (# ) sale Price (Z/mL)
a B
FEES T 4.“ X 3 o, T+ CRUSH THE CAN AFTER USE
3] g $5eg UG Z3d 4Lo%" °
0 ® d
£555 D8 4
SEEEgS 250mL W
HGEERRE Proudly MADE IN INDIA

[@MTransparent area

PRIMUS PRINTING & PACKAGING PVT. LTD

Customer Name . HIMALAYAN BERRY

Job Name : RASPBERRY RUSH 250 ML_SHRINK SLEEVE [ ][ ][ ][ ] v [ ]
FULL  WINDOW  MATT GLOSS NON TAXTURE

Label size - 186 x 135.47 MM

Substarate : PVCFILM Total labels Per roll : Core Size :
Date © 22,06.2025 Between Gap : Direction :
Colour :

e © EEv) | w

IMPORTANT: While Primus values and respects all customer requirements, it is imperative that the customer assumes full responsibility for verifying and
approving design color references, text content, text and design layout, dimensions, etc. Kindly conduct a thorough review hefore granting approval of the proof.

Raspberry Rushis the second flavour introduced so far with the Himalayan Berry
range. The label was created carefully to maintain the same layout, typographic
hierarchy, and print specifications as the initial release, while adapting colour
and illustration to create a clear flavour distinction. This ensures a seamless
visual identity across the range and for future flavours.



Figma Ul for Himalayan Berry Website
(Launch in Progress)



BRAND IDENTITY Ul /WIREFRAMING DIGITAL CONTENT
COLLATERAL DESIGN
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VOLTAGE
TRAINING CLUB

Brand identity and digital foundations for a fithess company &
soon-to-be-launched coaching app

ROLE: CREATIVE LEAD (Freelance) DELIVERABLES:

| led the development of the Voltage Training
Club brand identity, creating a bold visual Business Cards
system that reflects strength, energy, and App Ul & Wireframing
performance. o Assests

*

Full Branding Identity

*

*

The bright and bold branding indentity helps o Analytics
position VTC as an innovative force within Product Mockups & Prototypes
the fitness industry.

*

Alongside the identity, | helped design Ul
wireframes for the upcoming VTC Fitness
app to ensure brand consistency.


https://voltagetrainingclub.com/

Business Card Backside

Onboarding & Home screen for VTC App



https://voltagetrainingclub.com/

ECO.
ESSENTIAL OILS

Conceptual packaging proposal for a sustainable essential oil trio

ROLE: PACKAGING DESIGNER DELIVERABLES:

| developed a conceptual packaging system + Bottle label design
where the visual system prioritises clarity, material ~ « Outer packaging concept
awareness, and a restrained colour palette, to + Box dieline

reflect the product’s wellness positioning withinthe Packaging mockups
broader market.

Alongside the packaging design, | created
production-ready artwork and box dielines to
visualise the concept as a complete, shelf-ready
retail product.






BRAND IDENTITY

COLLATERAL DESIGN
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HANDYEIX

Brand identity and campaign assets for a local trade business

ROLE: CREATIVE LEAD (Freelance) DELIVERABLES:

HandyFix is an established trade business based =~ * Brand identity & logo
in outer Melbourne, providing services including =~ ¢ Print collateral
maintenance, repairs, and custom installations. > Business cards
o Flyers

| developed a clear and practical brand campaign
o Corflutes

focused on strong typography, minimal graphics, _
and a trustworthy colour palette to communicate ¢+ Newspaper advertisements
reliability and quality workmanship.

The identity was designed for high legibility across
signage, vehicles, and marketing materials, helping
the brand stand out amongst competitors






BRAND IDENTITY COLLATERAL DESIGN SOCIAL MEDIA

Ai

DAFFODIL
FESTIVAL

Conceptual illustrative & bright visual identity for a regional
community festival

ROLE: VISUAL IDENTITY DESIGNER DELIVERABLES:

For the Kyneton Daffodil Festival, | developed a  * Brgnd identity & logo
cheerful and approachable conceptual visual =~ ¢ Printcollateral
identity centred around custom illustration. > Business cards

o Flyers

The visual system was designed to feel playful and
o Corflutes

welcoming, reflecting the festival's community- _
focused and creative nature. It was also designed ¢ Newspaper advertisements
to work across common event materials such as

posters, tickets, tote bags, and stickers.

Care was taken to keep the visuals consistent
while allowing for variation across different formats.






Thank You

for taking the time to view my portfolio!
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